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ent, must insist upon farming with his hands alone, not even relying upon the aid of a sharpened stick or the help of other implements that consume time in the making. Similarly the products which he may harvest must be consumed directly by himself or by others to whom he himself has carried them. To have products marketed by another person involves relationships which necessitate roundabout methods in place of direct action. But just as farm machinery has multiplied the productiveness of the farmer, so also roundabout methods in marketing have increased the efficiency both of farmers and-of the marketing system, in spite of the fact that indirect action involves expenses. The point of importance is that these indirect methods while expensive may be far less costly in time actually taken from more profitable farm operations than for the farmer himself to market products.
All production, whether it be in the form of creating physical products or in rendering economic services, is stimulated and justified by the consumer's need when the consumer is able and willing to make payment. Under a system of direct action or self-sufficing economy the consumer's desire would induce him to produce. Thus the want for flesh led certain primitive savages to disguise their heads as floating vegetation and to walk amongst flocks of waterfowl where unsuspecting ducks were suddenly seized and pulled beneath the surface. In the more modern but self-sufficing form of production, the consumer anticipated his desire for wheat and produced a supply adequate only for his personal and family wants. The procedure of this consumer in measuring his needs months in advance and in engaging in activities to guarantee a supply was roundabout in comparison with the actions of the savage who hunted wild fowl and whose supply was obtained within a few minutes or hours after realizing what hunger prompted him to obtain only because it took more time. In the case of the self-sufficing